
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
EUROPEAN INITIATIVES TO ENCOURAGE A WIDER 

CHOICE OF PRODUCTS IN VENDING MACHINES 
 
 

A summary of legislation, requirements & guidance in the European Union Member 
States promoting óhealthier vendingô, & highlighting of best practices for vending 

machine operators. 
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1.  Introduction, objectives and scope  

Vending machine operators have over a number of years been making meaningful efforts to 
provide a wider choice of products in their machines in order to play their part in reducing 
stubbornly upward trends in obesity and overweight rates in Europe.  

This has often been done on a voluntary basis. 

There has been, until now, a lack of detailed information across Europe into how European 
Union (EU) member states are viewing and tackling the vending industry - and vending 
operators in particular - in order to encourage an expansion and diversification of the 
selection of products provided in their machines. A summary with regards to specific 
legislation, guidelines and best practices in place for vending operators has now been made. 

Objectives  & Purpose  

The objective of this document is to summarise any actions, programmes, initiatives and 
incentives by national governments in Europe to encourage vending machine operators to 
place more diverse products in their vending machines. By offering more diverse and 
nutritious items, it is recognised that a consumer is provided with a wider choice, and can 
provide an option whereby they can make an informed decision on which product they 
desire.   

The document aims to provide a solid knowledge base for vending machine operators, 
public institutions and the European Union (EU) Platform for action on Diet, Physical Activity 
and Health, on the current state of play facing vending operators in each country as they 
seek to provide óhealthierô products in machines. This can help and shape promotion of 
initiatives for the future, and also aiming to identify what works for the industry (best 
practices), where restrictions and barriers exist in certain markets, and how vending in all 
European countries can contribute fully to the wider objectives of reducing current trends in 
obesity.  

This information could assist governments and civil society into further evaluating the 
effectiveness of any decisions, policy or strategies, particularly in comparison with other 
European Union countries. This document can also inform vending operators of the areas 
where they need to adapt their machine offering, and may even provide the knowledge 
required in order to foster a faster change in the diversification of product provision and 
choices. The report also aims to aid understanding of the vending industry, what it is 
comprised off as well as some initiatives already being undertaken by vending operators. 

The report not only focuses on vending machines in schools, but for all public (and publically 
managed) locations.  Therefore, it is recognised that information may differ in scope and 
detail from other reports focusing on school policies, such as the 2014 Joint Research 
Centre Report on mapping school food policies in the EU 28 plus Norway and Switzerland. 

The report is not designed as a full commentary on all aspects of national efforts in respect 
to unhealthier food and drink products generally, but to report on a number of key 
developments ascertained which do, or can, have influence over the products in vending 
machines. 

Information research  

Information was primarily sourced by research, interviews, and discussions between the 
European Vending Association (EVA) and its National Vending Association Members, with 
national, local and regional governments and institutions primarily across the EU-28. Health 
authorities in all 28 EU Member states were contacted either directly or via the relevant 
permanent representatives, in order to source any latest information or proposals in relation 
to the provision of products in vending machines. 
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As the EVA National Vending Associations represent 13 EU Members, and 2 non-EU 
Members, further research (including through EVA Direct Member companies) took place on 
the remainder of EU countries. More information on the categories of EVA Members can be 
found here: http://www.vending-europe.eu/en/members 

While the report clearly focuses on EU Member States, some information is highlighted on 
the policy with regards to vending machines in the United States of America. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.vending-europe.eu/en/members
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2.  The Vending industry in Europe  

Market size and key figures  

¶ There are approximately 3.8 million  vending machines in Europe. 

¶ 2.36 million  dispense hot drinks , either as table-top or freestanding coffee 

machines.  

¶ 80%  of machines are located in the workplace. 

¶ Every day, over 90 million  food and drink items are dispensed from European 

vending machines; 

¶ There are around 130 Euro peans on average for every vending machine, 

although penetration rates vary from market to market. 

¶ Across Europe, the industry employs more than 85,000  people directly in 10,000 

companies. 

¶ The 6 biggest markets in Europe are Italy, France, United Kingdom, Germany, Spain 
and the Netherlands, which in total make up around 75% of the total European 
market. 

¶ Total annual turnover is ΌρτȢφ "ÉÌÌÉÏÎȢ 

Vending operators  

Operators manage the machines as their core business and are responsible for cleaning and 
filling the machines with products (be it coffee beans, drinks, snacks, cups, electronic goods 
etc.). It is up to the vending operators, along with the client and location requirements, to 
decide which products are placed in the machines. 

In Europe, around 10,000 operating companies are made up of: 

¶ 6 large multinational  

¶ 20 large national  

¶ 200 regional mid-size  

¶ 9,800 regional small  

¶ 69% of operators run less than 100 machines 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.vending-europe.eu/en/consumer--market-reports/market-report/ 

http://www.vending-europe.eu/en/consumer--market-reports/market-report/
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Main types of machines 

Freestanding hot drinks machines 

¶ 1.19 million machines 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Table top hot drinks machines 

¶ 1.17 million machines 
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Glass front snack machines 

¶ 0.81 million machines 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Closed Front drinks machines 

¶ 0.65 million machines 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


